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“To me, the creation of an -
event is a sacred process. You
can create a temporary,
alternative world of what

something could be like.

What is worth bringing
people together and having
them pay attention? And ask
(yourself), could this happen
outside of this room?”

Priya Parker
Author,
The Art of Gathering




BIZBASH

WHY BIZBASH?

The world is moving faster and the bar for planning live gatherings and experiences is getting
higher with every event produced.

BizBash supplies the ideas, education, and resources to reduce the risk and maximize the
opportunity associated with creating live events.

WHO ARE WE...

BizBash is North America’s #1 ACTIONABLE INSPIRATION

, source of ideas, news, and Our audience...

resources for event and meeting
professionals.

* Can easily go from seeing an
idea to finding out who can
execute in seconds.

* Discovers these ideas online,

e the industry trends with details throughout North America.
you can’t get anywhere else.

* Depends on us. In fact, every
hour, users click on 120 venue
and supplier links on our

website!
We are trusted. We are a loved

brand.

* We are the marketplace that
connects the event industry and
drives business.

2019 BizBash Media Kit sales@bizbash.com 646.839.3915




THE BIZBASH TRIBE

Spanning countless industries and verticals—
including association, corporate, nonprofit,
experiential, and social events—the BizBash
audience is vast and diverse.

MEETING AND TRADE SHOWS

FREEMAN
HARGROVE

GES

KPMG

REED EXHIBITIONS

MEDIA

BLOOMBERG
FORBES

LOS ANGELES TIMES
THE NEW YORK TIMES
TIME INC

CONDE NAST

THE KNOT

BUZZFEED

AGENCIES

JACK MORTON WORLDWIDE
EDELMAN

MOMENTUM WORLDWIDE
MOSAIC

CONFERENCES

DREAMFORCE
GOOGLE I/0

ORACLE OPENWORLD
CISCO LIVE

C2 MONTREAL

SOCIAL EVENTS

COLIN COWIE WEDDINGS
RAFANELLI EVENTS
MINDY WEISS

PRESTON BAILEY

JES GORDON

CORPORATE MARKETERS

UNIVISION
TARGET
MICROSOFT
SPOTIFY
FACEBOOK
GOGGLE
DOW JONES
VIACOM

PROFESSIONAL SPORTS

SAN FRANCISCO 49ERS

MIAMI MARLINS

MIAMI DOLPHINS

NEW YORK ROAD RUNNERS

NEW YORK YANKEES

ORANGE BOWL COMMITTEE
PASADENA TOURNAMENT OF ROSES
PITTSBURGH PENGUINS
TAYLORMADE GOLF

BENEFITS/ CHARITIES

ROBIN HOOD

AMERICAN CANCER SOCIETY
CEDARS-SINAI

CHARITY: WATER

TRIBECA FILM INSTITUTE

INCENTIVES

MARITZ

AMERICAN EXPRESS
DMC NETWORK

BCD MEETING & EVENTS
SHACKMAN ASSOCIATES
ACCESS NY
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"Thank you so much for putting
together such an amazing roundtable!
The peer-to-peer discussion was super
helpful and the quality of the
participants in the room was a perfect

mix...| left the room inspired and from
the feedback | received from others
they felt the same."

WE ARE A
LOVED BRAND

Christine O'Rourke
Marketing & Business
Development,

Nixon Peabody

THE BIZBASH EXPERIENCE

"BizBash is a barometer for our team
that says we're on the right track. As a
young and fast-growing experiential
agency, industry insights and

recognition are incredibly valuable to
us, and BizBash's content really helps
inform the way we look at the market."

#BIZBASH

John Legittino
C.E.O. and Founder,

Advoc8
Photos: Michael Paul, Haute Media, and PRCPTN for BizBash




TREMENDOUS INFLUENCE
AND BUYING POWER BIZBASH

2M

Combined, host 2 million events per year.

$1.5M THEY ARE THE TASTEMAKERS

Manages an annual event budget of nearly
$1.5 million for their brand.

Influences an average of 40 events per year. 30 m i I I ion

1 2 Yrs people each year through

the live experiences
they produce.

Collectively, the BizBash
audience touches more than

Is experienced—they’ve worked in events
for an average of 12 years.

73%

Plans outside of their home city (73%)
and books 5.5 million room nights each year.

Corporate
Department end-of-year/holiday party
for a national television network.
December 2018 - 40 Guests

Album listening/launch party for a
collaboration between a music

streaming company and a car brand.

Corporate
Investor conference for a global Nonprofit gala with a cocktail
business services brand, including reception, seated dinner, and large
meetings and a cocktail reception. silent auction.

February 2019 - 125 Guests

2019 BizBash Media Kit sales@bizbash.com 646.839.3915



"We are a comparyitizee
believes in building amazing,
deep, impactful
experiences...

It allows us to go deeper into
[our audience's] passion

points and really engage with
them in a way that allows our
brands to make an impact.

Vanessa Fontanez
General Mapager
RS Experlen}jal & Conferences,
Moy - Mox Media




DIGITAL SOLUTIONS

BIZBASH LIVE

PRINT SOLUTIONS

PODCAST

WEBINARS

SURVEYS & WHITEPAPERS

BESPOKE EVENTS

AWARDS & RECOGNITION

BIZBASH
OVERVIEW
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DIGITAL SOLUTIONS

Display Advertising

Placement alongside award-winning editorial
content, updated daily, with features on today's
hottest topics.

Content Marketing

Create valuable and relevant content that will be
found alongside our rich archive of industry events
and trends.

Daily and Sponsored Emails

From the BizBash Daily (with more than 35,000
subscribers) to sponsored emails, reach an engaged
and active audience directly in their inbox.

Marketplace

The ultimate discovery tool for event professionals to
source venues and suppliers for their upcoming
experiences.

Video & News

New for 2019, this weekly video roundup features
the best event ideas, venues, and suppliers across
North America.

Social & Influencer

Be seen on the BizBash social media feed with
curated social media posts targeted to this influential
audience.

REACH OUR AUDIENCE
IN THE RIGHT PLACE,
AT THE RIGHT TIME

Each month, nearly 200,000
readers turn to BizBash.com for
fresh ideas, inspiration, and new
partners.




THE ONLY
EXPERIENCE

FOR SERIOUS
EVENT PROS.

4,500
ATTENDEES

1,850
COMPANIES

TOTAL OVER ALL 3 SHOWS

BIZBASH LIVE

“ “Alive, exciting,
energetic,

well-produced and
simply fabulous.”

Kati Hulick
Owner, Kati

Hulick Associates

WHERE INDUSTRY ELITE
GATHER FOR FRESH IDEAS,
INSPIRATION, AND NEW

PARTNERS T0 LEVEL UP
THEIR EVENTS.

Photos: Creative Focus, Haute Media,
and Michael Scott for BizBash
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"If someth@.isn't working, you've got to change it.
And more importantly, if you think what you are
doing will always be working, think again, [be]cause

you're wrong...The strong, and the creative, survive."

Shareef Malnik
Chairman, InterContinenial®
__Miami Make-A-Wish Ball




BIZBASH

MAGAZINE

For 2019, all BizBash magazines will be released both in print and online. The magazine reaches more than
125,000* subscribers across North America, and is promoted extensively across BizBash.com
and BizBash social channels.

BIZBASH BEST 2019

Closes: January 4, Materials: January 18, Mails: February

The definitive guide of the top new venues for meetings AUGMENTED REALITY-ENHANCED ISSUES

and events in North America.

BIZBASH SPRING (THE DESIGN ISSUE) SAEESH MBS GoieI 2

advertising comes to life with
Closes: April 10, Materials: April 17, Mails: May augmented reality e I
download the BizBash AR app to learn
more, and connect with, venues and

suppliers in just one click.
BIZBASH FALL (THE HOLIDAY AND MEETINGS ISSUE) @3

Closes: August 9, Materials: August 16, Mails: September

The top event designers from across the United States
and Canada.

Our stylish guide to the best ideas, vendors, and gifts for
holiday parties; featuring the BizBash 1000.

*Distribution - 20,000 print; 105,000 digital

2019 BizBash Media Kit sales@bizbash.com 646.839.3915



GATHERGEEKS (TR
A PODCAST BY B|ZBASH soitiiing

The place where people passionate about the power
of live experiences come together to discuss tools,

tips, and tricks of the event industry.

From 30 second ad segments to full interviews, work
with the BizBash team on an episode that highlights
your brand and positions you as a thought leader in

the event industry.

NOTABLE GUESTS

Catherine Bennett, IMG

Marcy Blum, Marcy Blum Associates
Peter Callahan, Peter Callahan Catering
Colin Cowie, Colin Cowie Lifestyle
Ashley Crowder, VNTANA

Susan Davis, Susan Davis International
Steve Goodling, Long Beach Convention
& Visitors Bureau

Jes Gordon, jesGORDON/properFUN
Damon Guidry, Adobe

Tony Lorenz, AlliedPRA

J.B. Miller, Empire Entertainment
Eric Murphy,* Concierge.com
Carol Muldoon, KPMG

Priya Parker, The Art of Gathering
Bryan Rafanelli, Rafanelli Events
Lisa Russi,* Hilton

Sharon Sacks, Sacks Productions
Richard St. Pierre, C2 International
Philip Thompson,* Hilton

Look for GatherGeeks in your favorite platforms: iTunes, Pocket l
Casts, Player FM, Stitcher, with more on the way. l

*Sponsored Podcast

Photo: Haute Media for BizBash
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Each month, hundreds of event professionals
sign up for BizBash Webinars looking for new
ideas and resources to implement at their
events.

Share your knowledge and expertise, showcase
your brand as a thought leader, and build brand
awareness in the event industry.

WHO ATTENDS?

JPMorganChase ()

2019 BizBash Media Kit sales@bizbash.com 646.839.3915
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“...My grandfather [always] reminded
me as a child, if you love what you do
you’ll never work a day in your life.”

Michael Skolnik
C.E.O,
The Soze Agency

—AJ




SURVEYS
& WHITE PAPERS




BESPOKE EVENTS

CURATED, INTIMATE
EXPERIENCES DESIGNED TO
HELP MEET YOUR GOALS.

TYPES OF EXPERIENCES:

- Hall of Fame

- Roundtable

- Focus Group

- Conclaves

- VIP Meals

- Networking Events




AWARDS

& RECOGNITION

GET THE RECOGNITION YOU DESERVE.

Highly regarded as one of the most coveted

acknowledgements in the event industry, BizBash Awards

seek to honor the best of the best in live experiences.

BIZBASH LISTS

BIZBASH EVENT
STYLE AWARDS

EVENT PROFESSIONALS
CHOICE AWARDS

Each year, BizBash
announces the most
anticipated Top 100
Events in each major
market across North
America. These lists
showcase game-changing
experiences that have
dominated the industry,
providing a one-of-a-kind
opportunity to align your
brand with the nation’s
most powerful events.

From catering to
conferences, event tech,
associations, trade show
booths, floral design, and
everything in between,
the BizBash Event Style
Awards recognizes the
best meeting and event
ideas, strategies,
products, and technology
in North America and
beyond.

Leading local event
professionals submit
their recommendations
to BizBash for venues and
event suppliers to be
included on these
prestigious lists. Best
qualified to offer their
recommendations, these
influential experts
represent a cross-section
of event professionals
who are actively planning
events in their market.

BIZBASH
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“Think about movies in

1930's, when we were just
figuring out how to add
audio...think about
computing in the 1970's.

That’s where we are right
now for immersive
entertainment. The doors are
wide open and it’s up to us to

define this space.”

Brentﬁushnell
C.E.{O.,
-~ TwoBit Circus




CONTACT US BizBash Media
- 115 West 27th Street

Advertising Inquiries Coverage Inquiries General Inquiries sth Floor
sales@bizbash.com tips@bizbash.com info@bizbash.com New York. NY 10001
646.839.3915 646.839.6868 646.638.3600

bizbash.com




“Alwaysthink about‘fﬁ'é’ﬁé‘é?,"énd
build objectives across the entire
user journey...Remember, the
event is just the middle of the
journey. Prioritize the data with
the biggest impact—what are one

or two key pieces of data that will
give me the most value? Create
meaningful tests, deploy those,
and evolve them.”

Ken Madden
Senior Vice President of Digital

w -rexeuiNgagement, ﬂGeorge P. Johnson
v o




